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INTRO
ABOUT Belgian roots and no-nonsense entrepreneurship, that 
is Metalfire. With an eternally burning passion for beauty, they 
have been designing and build innovative high-end gas and  
wood-burning fireplaces in metal. Each one handmade and  
characterized by an air of grandeur. They are innovative, dedicated 
and tasted all over the world. 

Unlike other brands, the Metalfire fireplace is designed from an 
aesthetic desire, a pursuit of beauty and a preference for unity and 
tranquillity. 

Each fireplace complies with European standards. It is there-
fore a safe designer product that is also customizable and blends  
seamlessly with any interior. Metalfire collaborates with several  
renowned architects and industry professionals, and since its  
acquisition by Bremhove in 2017, production is done entirely in its 
own workshop in Belgium. A continuous, warm collaboration be-
tween the R&D team, draftsmen and welders. In addition to the 
unique fireplace collections, Metalfire brings a full accessories line 
under the name Metalforms. The Anemone designer fire basket 
and handy accessories such as the fire poker get the same high-level  
finish and provide for unity in the architecture of the home.

I N T R O  M E TA L F I R E



MISSION Metalfire has a clear mission: spread a  
fiery heat. Thanks to their design, craftsman-
ship and passion, the creations radiate a primal 
charm and home-feeling. With a professional  
management team and a growing number of  
international distributors, they want to bring 
people together worldwide and provide fire for  
conversations, well into the future.

With a strong long-term vision, they offer exclusive 
partnerships, innovation and the well-being of their 
people every opportunity. In short, Metalfire goes 
beyond and even further.



USP
 
 
100% BELGIAN CRAFTSMANSHIP

Belgian craftsmanship is Metalfire’s credo. Every day, the vision of  
extraordinarily unique fireplaces is put into practice by the expert hands of 
skilled craftsmen. It creates a unique appeal that by automated production 
processes simply cannot be imitated.

MADE TO MEASURE

Their no limits attitude allows ample possibilities in customization,  
finishing frames and extensions. Each fireplace can be adapted to the 
customer’s personal requirements. Customization supports the creative  
vision of the architect or interior designer, all within the imposed stan-
dards. You want it, they create it. Metalfire’s motivation to blend into the  
architecture and the interior of the home as a whole, is what sets them apart 
from the masses.

FLEXIBILITY

The fireplace manufacturer consists of a relatively small number of  
employees, which makes them perfectly attuned to each other and able to 
move quickly. Without the passionate men and women in the design offices 
and production workshops, Metalfire would not be what it is today. It is a 
close-knit team consisting of the right people with a great passion for their 
craft.

U S P  M E TA L F I R E



USP
INSPIRING INNOVATIONS

Metalfire has a burning desire for innovation. A team of visionary and  
creative people work around the clock on meaningful and bold innovations. 
This led to remarkable developments including an aesthetically pared-down 
ceramic interior finish and unique round (Round) and triangular (Triangle) 
cast iron shapes. In addition to the standard colors two brand new finish 
colors were also added to the range added: Maple Gold and Terracotta.

On top of these stunning aesthetic developments, as an extension in the  
Ultime D range, added a BBQ version, Tunnel and Brick. The latter allows 
brickwork to be provided inside an closed wood fire.

A new range completes Metalfire’s closed wood fire range, namely the  
Optimum: a closed wood fire fitted with a revolving door with high  
efficiency (+82%) and low particulate and CO emissions. A notable  
addition is the Urban BEV concept. This extension of the Urban range includes 
customized fireplace concepts with integrated BEV burners as an alternative 
to traditional gas burners, developed in collaboration with Planika, a world 
leader in bioethanol fireplaces. Planika BEV burners combine modern de-
sign and eco-friendly technology, with no flue gas outlet. The patented BEV  
technology ensures safe bioethanol combustion.

U S P  M E TA L F I R E





TECH

INTELLIGENT TECHNIQUES Fusing the art of minimalism with state-of-
the-art technology. At Metalfire, they know how should it be done. With  
metal in the lead role, they design and produce high-end gas and wood 
fires that comply with the latest building regulations. Heat spreads slowly 
in the room and fills your home with a casual charm.

Avenue and Urban represent designer gas fires. The closed gas fires are 
manufactured under the Avenue name, closed gas fires are designed 
where comfort and ease of use are paramount. In addition, Urban stands 
for tailor-made fireplaces with minimalist design and intelligent security.
With their breathtaking flames, both are a real eye-catcher in any home. 
Moreover, the finishing possibilities are endless. Both the color, the  
covering of the gas burner and the lining on the inside can be tailored to 
complement your interior.

For all those who succumb to the gentle crackle of wood, there are the 
Optimum, Ultime D and Universal versions.

The closed Optimum and Ultime D models feature dynamic combustion  
technology which ensures optimal combustion and high efficiency.  
And that is completely room air-independent. Universal is a safe  
alternative to the masonry fireplaces thanks to the sliding spark screen in 
fine metal mesh, the fire grate, the removable ash pan and the lockable flue 
gas and air damper.

T E C H  M E TA L F I R E
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BEYOND DOUBT  BEAUTIFUL A fireplace from  
Metalfire is so much more than a source of 
heat. It is a central place in the home where  
conversations spontaneously arise and time stands 
still for a moment. The crackling of the fireplace 
and the dancing flames evoke an authentic charm 
that catapults you back to a winter evening with 
family and friends. Raise a glass to life.

Welcome to Metalfire.
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OLD FLAME 

Universal wood-burning be�oke double-sided fireplace, BCINT shaping �aces. Photo: Cafeine. Urban gas-burning be�oke fireplace, Egg archite�ure x Balo design boutique. Photo: Cafeine.
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E Fireplaces evoke the romantic imagery of a win-
ter evening �ent in the mountains �aring at a fire while 
sipping hot tea or drinking a glass of good red wine.  
The hours while away as you watch the movement of  
the flames. The e�e� is so hypnotic that you usually 
don’t notice the context or archite�ural elements 
around it. For example, the colour of the fireplace  
walls, which are usually a generic black. That’s not the 
case if they are made by Metalfire however, a Belgian 
company �ecialized in the produ�ion of high-end  
fireplaces and fireplace accessories for 20 years. 

This year Metalfire is launching two new fireplace 
hues, Terraco�a and Maple Gold, as well as a new mate-
rial, ceramics. “In the design world, extending the colour  
pale�e of a produ� seems normal,” explains Michel  
Di Piazza, Chief Commercial O�cer for the company, “but 
not in the case of fireplaces. In our se�or, we are progres-
sive in o�ering di�erent and a�ra�ive colours, materials 
and unique forms.” 

Metalfire began to collaborate with a �ecialized 
company to develop a series of heat-resi�ant colour 
pigments. “There are a small range colours in the world 
that are heat resi�ant and we sele�ed two of them. A�er 
a long te�ing process, we are now ready to launch. We 
were only able to do all this because, as a small company, 
we are very flexible and have a short supply chain. Plus,  

I have a great team working with me.” 
Ceramics is also nothing new in the design world, 

but – again – it is when it comes to the fireplace indu�ry. 
“We �arted te�ing the use of ceramics ju� for the base 
of the fireplace, then we tried it for the back and then we 
decided to integrate it across the whole obje�,” explains 
Di Piazza. “As a company we are always curious to try  
new things and we want our fireplaces to complement 
other obje�s, materials and colours in the room.”

The capacity to adapt fa� to the reque�s of their 
clients is what makes Metalfire so popular with archite�s 
and designers. Di Piazza again. “When they work with us, 
they under�and the potential and cu�om-made possi-
bilities of Metalfire. And they usually don’t go back.” This 
has been the case with big Belgian design names such 
as Vincent van Duysen, who has been working with Metal-
fire for years and favours open fireplaces, but also for Axel 
Vervoordt and Glenn Se�ig. 

Metalfire’s flexibility also derives from the fa� that 
every �ep of the produ�ion process is now done in-house.  
The company was founded in 2003 in Ghent, Evergem  
at a time when there were no minimali� open fireplac- 
es on the market. Although deeply rooted in Belgium, 
Metalfire works internationally, mainly in Europe for the 
moment but there are ambitions to expand to the US.  
Six years ago the company was bought by an inve�ment 

Produ�ion fa�ory located in Evergem, Belgium. Photo: Cafeine.
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Ultime D wood-burning closed fireplace with metal concept surrounding. Interior archite�ure by Pieter Vanrenterghem. Photo: Cafeine. 
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group, which acquired new equipment, such as a laser 
machine, and rearranged the entire produ�ion process  
to take place in Belgium. This allowed the company to 
control the quality of their fireplaces every �ep of the way 
and deliver the �andard cu�omers expe�. Di Piazza 
joined the company five years ago. His long-�anding 
work with luxury companies meant he knew exa�ly what 
goes into making a quality produ� and how a fa�ory 
should optimally operate. “I wanted to make big changes 
in the indu�ry,” he says. “I wanted the fireplace to be-
come something exciting and refined and we managed 
to achieve this thanks to our a�ention to quality and detail. 
We don’t do mass produ�ion; we are a manufa�uring 
company working closely with archite�s. And we go be- 
yond ju� delivering a fireplace, we also provide them with 
a lot of technical information about everything to do with 
fireplaces, from the base to all the accessories.” 

The design element also happens in-house at 
Metalfire. “La� year we developed two new new ca� iron 
interior forms: triangle and round,” Di Piazza explains. “For 
the round we worked with Ghent-based archite�ure-de-
signer Benoit Viaene but, apart from this collaboration, 
our fireplaces are designed by our R&D team.” Metalfire’s 
fireplaces can be closed or open. The former have fixed di-
mensions, while the la�er are fully cu�om-made and can 
be as small or as big as people want them to be (within 
reason). 

Next time you sit in front of a fireplace, chances are 
you won’t ju� be looking at the dancing flames, but taking 
in everything that surrounds the fire too, from the shape of 
the fireplace to the materials and colours.

Text by Silvia Anna Barrilà 

Portrait of Michel Di Piazza, CCO Metalfire. Photo: Cafeine. 

Produ�ion fa�ory located in Evergem, Belgium. Photo: Cafeine. 
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Produ�ion fa�ory located in Evergem, Belgium. Photo: Cafeine. 
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Design
15 designers engagés
pour la planète
La fi bre écolo 
du mobilier de luxe

Architecture
ChartierDalix, 
l’agence pour le vivant
Open Architecture, 
hérauts de la culture 
en Chine
Le boom des mini-maisons
à impact zéro

Contract
Le best of des 
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Salles de bains, cuisines, 
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Metal�re is �rmly rooted in 
Belgian soil. In their work-
shop in Evergem, they ma-
nufacture all �replaces by 
hand. Cra�smanship is a 

fundamental value for them. It designs and 
produces high-quality gas and wood �res 
and has a unique range of more than a hund-
red di�erent appliances.  Characteristically, 
they are developed from the pursuit of be-
auty. ‘When I arrived here at the company, I 
felt it was time for some diversity in terms of 
design,’ says CCOCCO Michel Di Piazza. �e de-
sign process of the �replaces always focuses 
on design but also on technology. �e ba-
sis of the designs is a combination of clean 
design and technical features according to 
contemporary and future standards. �anks 
to their penchant for pure details, simplici-
ty in materials and minimalist design, the 
company brings �rst and foremost a design 
product, available in numerous options and 
customisation. As a result, the product can 
be perfectly integrated into any kind of in-
terior or furniture. �e several options in 

frames, extensions and customisation imme-
diately add a personal touch by the architect 
or interior designer, subtly complementing 
the design of the whole. �e �replace manu-
facturer consists of a relatively small team, 
which enables them to move quickly and 
makes them perfectly attuned to each other. 
�ey know what they have to o�er each other 
and can thus enjoy a very pleasant working 
environment to the full. In short, it is a team 
consisting of the right people with a great 
passion that pulls the rest along. 

In early 2023, they will come to the market 
with a new aesthetic material, namely cera-
mic, as well as adding two brand new colou-
red lacquers, Maple Gold and Terracotta, to 
their range of interior �nishes for the premi-
um �replace. �is is the sauce Di Piazza pou-
red over it. �anks to his previous, countless 

Metal�re is introducing innovation in interior cladding 
for �replaces, from new colours to new materials such as 

ceramics, in early 2023. �is not only makes an interior look 
sleeker and more sophisticated, but also makes it last longer. 

In this way, it becomes durable and qualitative.

BEAUTY
DEFINES STRATEGY

TITELTITEL 
TITELTITEL
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Metal�re is stevig geworteld 
in de Belgische grond. Bin-
nen hun atelier in Evergem 
vervaardigen ze alle haar-
den met de hand. Vakman-

schap is een fundamentele waarde voor hen. 
Het team ontwerpt en produceert kwalita-
tieve gas- en houthaarden en beschikt over 
een uniek aanbod van meer dan honderd 
verschillende toestellen. Kenmerkend is dat 
ze worden ontwikkeld vanuit het streven 
naar schoonheid. “Toen ik hier aankwam 
in het bedrijf, voelde ik dat het tijd was voor 
wat diversiteit qua vormgeving,” aldus Chief 
Commerical O�cer Michel Di Piazza. Bij het 
ontwerpproces van de haarden staat steeds 
het design maar ook de technologie centraal. 
De basis van de ontwerpen zijn een com-
binatie van een strak design en technische 
kenmerken volgens de hedendaagse en toe-
komstige normen. Dankzij hun voorliefde 
voor zuivere details, eenvoud in materialen 
en een minimalistische vormgeving brengt 
het bedrijf in de eerste plaats vooral een de-
sign product, verkrijgbaar in talloze opties 
en maatwerk. Het resultaat is dat het product 
perfect integreerbaar is in ieder soort inte-
rieur of meubel. De verscheidene mogelijk-

heden in omlijstingen, verlengingen en het 
maatwerk zorgen meteen voor een persoonlij-
ke touch van de architect of interieurontwer-
per, wat subtiel aansluit bij het ontwerp van 
het geheel. De haardenproducent bestaat uit 
een relatief klein team, waardoor ze in staat 
zijn om snel te kunnen schakelen en ze perfect 
op elkaar zijn afgestemd. Ze weten wat ze aan 
elkaar hebben en kunnen zo optimaal genie-
ten van een zeer �jne werkomgeving. Kortom, 
het is een team bestaande uit de juiste men-
sen met een grote passie die de rest meetrekt. 

Begin 2023 zullen ze op de markt komen met 
een nieuw, esthetisch materiaal namelijk ke-
ramiek, alsook voegen ze twee gloednieuwe 
gekleurde lakken, Maple Gold en Terracotta, 
toe aan hun gamma interieurafwerkingen 
voor de premium haard. Dat is de saus die 
Di Piazza erover goot. Dankzij zijn eerde-
re, talloze ervaringen in het hoogste segment 

TITELTITEL 
TITELTITEL

Metal�re introduceert begin 2023 een innovatie op het gebied van 
binnenbekleding voor haarden, van nieuwe kleuren tot nieuwe 

materialen zoals keramiek. Hierdoor ziet een interieur er niet alleen 
strakker en geso�sticeerder uit, maar zorgt het ook voor een langere 

levensduur. Het is dus duurzaam en kwalitatief.

SCHOONHEID
DEFINIEERT STRATEGIE

138  |  IMAGICASA

experiences in the top end of designer furniture, he also wants to be 
able to o� er customers at Metal� re the option of a range in multiple 
colours and textures. � is gives them their own choice, which is im-
mediately the added value for this luxury product. ‘When we went 
to Milan Design Week last summer, we brought our colour sam-
ple terracotta with us and coincidentally or not we saw that colour 
re� ected in other stands, tremendously nice to see. For us, a trade 
fair like this is a great source of inspiration; the stand construction, 
magazines that are present, what is given away with potential custo-
mers.... Very inspiring to observe this, especially since 
with Metal� re we want to position ourselves as a high-
end brand. We have to be on top of things,’ Michel Di 
Piazza tells us. 

A� er the success of the ‘Original’ vertical � uted cast 
iron slats, the ‘Round’ and ‘Triangle’ came on the mar-
ket not much later. In addition, the variety of cerami-
cs adds a vibrant dynamic to the company’s o� ering. 
Together with the addition of coloured lacquers, the 
company con� rms - once again - its tagline: ‘Beauty 
de� nes our strategy’. More than that, this new deve-
lopment proves and strengthens their position as mar-
ket leader. � ese innovations o� er a nice change to both their new 
and familiar clientele of (interior) architects and private individuals. 
While the standard black paint o� ers the most beautiful timeless 

base for any � replace, Metal� re is pleased to add Terracotta and 
‘Maple Gold’ to their cast iron � nishes. ‘Terracotta’ is a vibrant oran-
ge-red lacquer, reminiscent of typical Mediterranean landscapes. A 
welcome pop of colour during dark days, as well as a reminder of the 
sunniest environments. � e other new shade, Maple Gold, features 
golden undertones reminiscent of luscious drips of the familiar sweet 
syrup. Intense yet understated, there is something mysterious about 
the shimmer that makes it all the more intriguing. Both make a big 
impact in the � replace thanks to their visual power. � e warm, new 
shades embrace and absorb the movement of the twinkling � re re-
� ected on the cast-iron back walls, making the shadows dance and 

the surroundings bathe in a warm glow. But if you thought it ended 
there, you are mistaken. On top of the additions to the cast-iron ran-
ge, Metal� re is also expanding its � replace interior options with a 

new material: ceramic panels. Although 
it made its rise in recent years, the mate-
rial is actually extremely old. However, 
it is ideal for � replace interiors thanks 
to its incredible heat resistance. ‘For this 
new interior � nish, multiple panels slide 
together beautifully to create a concrete 
look, seamlessly blending the line bet-
ween trendy and timeless,’ we hear. 

However, the process of integrating ce-
ramics was not without controversy. 
Since you have to opt for a refractory 

colour, you are immediately limited in choice of materials. For 
instance, they themselves can practically withstand everything 
but the colour cannot always withstand temperature increases. It 

depends heavily on the heat-resistant paint and pigments used. In 
the new colour range, the colour black can also be used for wood 
� res, the ceramic material can also withstand high temperatures, 
only the colours terracotta and maple gold can only be used for gas 
� res. Finally, the ceramic creates an interesting dialogue with the 
warm light of the � re. When the � re burns � ercely, the background 
comes into its own. When the � re burns gently, its dynamics cre-
ate a shadow play that you can enjoy throughout the room, whe-
rever you stand. In short, they are a real eye-catcher, whether the 
� re is burning or not. � is brand new line is expected early 2023. 

(Text: Elke Aerts)

A big impact
in the � replace 
thanks to their 
visual power

Order the book
and receive

a free one-year
subscription

After twenty editions, we have already seen a lot
of wonderful projects. Together with some new 
names, we have now bundled the favourites of 
Imagicasa and published them in an exclusive 
336-page collector’s book.The book was named 
PURE, a reference to the timeless designs and 
simplicity that Imagicasa stands for. 

This limited edition will be distributed worldwide and 
consists of an exclusive hard cover. The cover is made of sisal 
and resembles linen. In addition, each project is beautifully 
displayed on high-quality paper. In short, a stunning 

Buy this collector’s work now and receive a free Imagicasa 
Magazine annual subscription, consisting of 4 issues.

IMAGICASA.BE
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ARCHITECTURE - INTERIOR - DECORATION - ART - DESIGN - TRAVEL - CARS - LIFESTYLE / AUTUMN 2021 / BE-NL €12,95 / UK £12 

This exclusive offer is only valid in Belgium and the Netherlands, while stocks last.
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Metal�re is stevig geworteld 
in de Belgische grond. Bin-
nen hun atelier in Evergem 
vervaardigen ze alle haar-
den met de hand. Vakman-

schap is een fundamentele waarde voor hen. 
Het team ontwerpt en produceert kwalita-
tieve gas- en houthaarden en beschikt over 
een uniek aanbod van meer dan honderd 
verschillende toestellen. Kenmerkend is dat 
ze worden ontwikkeld vanuit het streven 
naar schoonheid. “Toen ik hier aankwam 
in het bedrijf, voelde ik dat het tijd was voor 
wat diversiteit qua vormgeving,” aldus Chief 
Commerical O�cer Michel Di Piazza. Bij het 
ontwerpproces van de haarden staat steeds 
het design maar ook de technologie centraal. 
De basis van de ontwerpen zijn een com-
binatie van een strak design en technische 
kenmerken volgens de hedendaagse en toe-
komstige normen. Dankzij hun voorliefde 
voor zuivere details, eenvoud in materialen 
en een minimalistische vormgeving brengt 
het bedrijf in de eerste plaats vooral een de-
sign product, verkrijgbaar in talloze opties 
en maatwerk. Het resultaat is dat het product 
perfect integreerbaar is in ieder soort inte-
rieur of meubel. De verscheidene mogelijk-

heden in omlijstingen, verlengingen en het 
maatwerk zorgen meteen voor een persoonlij-
ke touch van de architect of interieurontwer-
per, wat subtiel aansluit bij het ontwerp van 
het geheel. De haardenproducent bestaat uit 
een relatief klein team, waardoor ze in staat 
zijn om snel te kunnen schakelen en ze perfect 
op elkaar zijn afgestemd. Ze weten wat ze aan 
elkaar hebben en kunnen zo optimaal genie-
ten van een zeer �jne werkomgeving. Kortom, 
het is een team bestaande uit de juiste men-
sen met een grote passie die de rest meetrekt. 

Begin 2023 zullen ze op de markt komen met 
een nieuw, esthetisch materiaal namelijk ke-
ramiek, alsook voegen ze twee gloednieuwe 
gekleurde lakken, Maple Gold en Terracotta, 
toe aan hun gamma interieurafwerkingen 
voor de premium haard. Dat is de saus die 
Di Piazza erover goot. Dankzij zijn eerde-
re, talloze ervaringen in het hoogste segment 

TITELTITEL 
TITELTITEL

Metal�re introduceert begin 2023 een innovatie op het gebied van 
binnenbekleding voor haarden, van nieuwe kleuren tot nieuwe 

materialen zoals keramiek. Hierdoor ziet een interieur er niet alleen 
strakker en geso�sticeerder uit, maar zorgt het ook voor een langere 

levensduur. Het is dus duurzaam en kwalitatief.

SCHOONHEID
DEFINIEERT STRATEGIE
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GREEN
Dorte Mandrup, une esthétique puissamment éthique 

Le miracle écoresponsable du Vorarlberg
Refuges et cabanes, un nouvel idéal de simplicité
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L’art (délicat) du feu
Devançant les normes d’écoconception 

les plus récentes, Metalfi re élargit sa gamme 

de foyers à bois « Ultime D » avec deux nouveaux 

modèles aux performances exceptionnelles. 

Un lancement que la marque belge accompagne 

d’un message pédagogique pour apprendre 

à faire un bon feu.

Par Pierre Lesieur

D
epuis quelques années, Metalfi re ne ménage pas 

sa peine pour améliorer sa gamme de foyers 

fermés. Après la collection « Avenue », qui ré-

pondait aux normes d’écoconception des modèles au gaz 

intervenues en 2018, l’entreprise belge ajoute aujourd’hui 

deux nouveaux foyers à sa série à bois « Ultime D ». 

« Dotés de deux ou trois faces, ils anticipent la prochaine 

législation sur l’écoconception européenne (en vigueur 

au 1er janvier 2022, NDLR) qui fi xe, entre autres, des 

règles de combustion plus strictes », souligne le directeur 

commercial Michel Di Piazza. Dépassant largement les 

taux de performance énergétique minimaux (le rapport 

entre l’énergie consommée – le combustible – et l’énergie 

restituée – la chaleur) avec un rendement nominal de 

82 %, ces cheminées parviennent aussi à réduire considé-

rablement leurs émissions de particules. « Elles émettent 

par exemple moins de 10 mg/Nm3 de poussière fi nes, ce 

qui sera bien inférieur à la valeur européenne autorisée 

fi xée à 40 mg/Nm3 », poursuit le responsable.

Mais au-delà de ses propres efforts pour fabriquer 

des appareils d’excellence, Metalfi re compte aussi sur 

nous pour en tirer les performances les meilleures. 

« Si vous montez à bord d’une très belle voiture et que 

vous appuyez n’importe comment sur les pédales, elle 

n’ira pas bien loin », ose Michel Di Piazza en guise de 

métaphore. « Parce que la façon de s’en servir compte 

au moins autant que l’appareil lui-même, nous avons 

établi un protocole précis à destination des utilisateurs. » 

Résumé dans une vidéo pédagogique, ce mode d’emploi 

en image explique chaque étape à respecter pour allumer 

correctement un feu. Essence et taux d’humidité du bois, 

dimensions et disposition des bûches, chaque détail est 

abordé pour obtenir le meilleur tirage possible des foyers 

« Ultime D ». Après tout, il serait dommage d’avoir une 

Rolls entre les mains sans savoir la conduire ! 

Cheminée Metalfi re 
de la collection « Ultime D », 
modèle 1050-75. 
La marque belge anticipe 
les prochaines normes : 
elle optimise les 
rendements de 
combustion de ses 
produits de chauff age 
domestiques et reste bien 
en deçà des taux 
d’émission de particules 
fi xés par la loi.
© PIETER VANRENTERGHEM
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une série de nouvelles fi nitions. D’abord deux couleurs 

(terracotta et bronze) qui s’ajoutent au noir pour les cadres 

d’habillage et l’intérieur des foyers en fonte. Également 

déclinés dans un revêtement métal patiné (Premium), les 

foyers fermés Metalfi re seront désormais proposés dans 

un nouveau matériau. « Il n’a pas encore de nom offi ciel, 

mais il s’agit de céramique teinte dans la masse, à l’aspect 

béton », révèle Michel Di Piazza. 

Ces offres rejoignent les nombreuses possibilités de person-

nalisation développées par l’entreprise, qui présente par ail-

leurs deux collections complètes de cheminées sur mesure 

depuis ses débuts, en 2003. Baptisées « Universal » (foyers 

bois) et « Urban » (foyers ouverts à gaz), elles permettent 

d’adapter la taille, la forme, l’habillage et les fi nitions lors 

de leur installation. « Elles sont proposées à tous via nos re-

vendeurs, mais c’est vrai que le public ciblé est principale-

ment constitué d’architectes », ajoute le directeur commer-

cial, qui cite John Pawson, Vincent Van Duysen ou Alex 

Vervoordt parmi ses clients. En 2023, Metalfi re continuera 

à développer son catalogue et annonce déjà l’arrivée de deux 

cheminées en version « tunnel » dans la collection « Ul-

time D ». Elles permettront de contempler le feu de part et 

d’autre ainsi que les fi nitions qui le mettent en scène. 

Après l’effi  cacité, place au look ! Alors qu’elle 

lançait deux foyers à bois aux performances 

remarquables en 2021, Metalfi re se concentre 

cette année sur l’esthétique de ses appareils 

avec de nouvelles fi nitions. L’entreprise belge, 

qui propose depuis sa fondation en 2003 

un service sur mesure, est régulièrement 

sollicitée par les plus grands architectes.

Par Pierre Lesieur

A
nticipant la norme européenne Écodesign entrée 

en vigueur le 1er janvier 2022, Metalfi re dévoi-

lait, dès 2021, deux foyers issus de sa collection 

« Ultime D ». Avec un rendement de 82 % et des émis-

sions de particules fi nes 25 % inférieures à la valeur au-

torisée de 40 mg/Nm3, l’entreprise belge se montrait à la 

hauteur du challenge technologique. Mais, cette année, la 

marque créatrice de cheminées à bois et à gaz a choisi de 

répondre à un défi  esthétique. « Il faut comprendre que, 

sur un an, il y a six mois durant lesquels nos appareils ne 

fonctionnent pas et restent au beau milieu de la pièce, il 

est donc important de soigner leur apparence », explique 

le directeur commercial Michel Di Piazza, qui annonce 

Arts du feu et idées béton

ID-CHEMINÉES BRAND

1/ Metalfi re n’a pas 

encore baptisé ses 

nouvelles céramiques 

teintes dans la masse, 

à l’aspect béton, destinées 

aux futurs revêtements 

des foyers fermés. © STUDIO 

CLAERHOUT 2/ La collection 

« Urban » propose des 

foyers ouverts à gaz, 

personnalisables à l’envi. 
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Wer hat nicht schon einmal von einem zentralen 
Kamin geträumt, vor dem man es sich an langen 
Winterabenden auf dem Sofa gemütlich machen 
und in das bewegte Schauspiel der rotglühenden 
Flammen eintauchen kann? Offene Feuerstellen 
im Supersize-Look und grenzüberschreitendem 
Design liegen dabei momentan voll im Trend, 
denn Kamine sind heute nicht mehr nur funkti-
onal, sondern ein dramatisches Statement sowie 
der Inbegriff von Stil und Luxus. Sie schaffen 
ein ultimatives Wohlfühlambiente und sind in 
der Lage, ein stimmungsvolles Licht auch in die 
größten Räume zu zaubern. Es gibt sie freiste-
hend, hängend oder drehbar und in verschie-
denen Materialausführungen wie Stahl, Kupfer, 
Corten, Glas, Spiegel oder auch in markanter 
Betonoptik. Befeuert werden sie mit Holz, Gas 
oder auch Bioethanol. 

Schlichtheit, klare Linien und eine monochroma-
tische Farbpalette zeichnen den ultramodernen 
„Contour“ aus. Dank der 360°-Drehbarkeit kann 
man den Komfort und die Wärme der Flam-
men stets in vollem Umfang genießen. Zudem 
ist er umweltfreundlich, da er aus Zuckerrohr 
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Der Zentralkamin Eva von JC Bordelet verleiht jedem Zuhause einen stimmungsvollen Charakter und 
sorgt mit seinem offenen Feuerraum für einen gemütlichen Winter.

Der mit Bioethanol betriebene Contour von Glammfire besticht mit seiner minimalistischen Schlichtheit, 
klaren Linien und einer monochromatischen Farbpalette.

KAMINE UND ÖFEN

NICHTS FÜR SCHWACHE NERVEN 
Feuerstellen im Supersize-Look – Der Inbegriff von Stil und Luxus 

Der runde Urban MF G Bespoke von Metalfire 
wird komplett nach Maß angefertigt.
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